Fundamentals of Web Design Outline
Version 1.2

Target Audience:

High School, Community College, and University students as well as transitional workers
enrolled in the Cisco Networking Academy Program.

Prerequisites:

Students should have basic computer literacy and a basic understanding of the Web. Prior use
of an Adobe product (such as Photoshop, lllustrator, or Premiere) desirable but not required.

Course Description:

Introduction to Web Design course focusing on the overall web site production processes, with
particular emphasis on design elements involving layout, navigation and interactivity.

Lab Requirements:
Adobe Photoshop 6, lllustrator 10, Premiere 6, GoLive 6, LiveMotion 2

Minimum System Requirements:

PC:
o Windows 98, NT 4.0 (SP6), or Windows 2000

o 300Mhz processor or higher

o 64 MB of RAM to run one application at a time, 128MB of RAM to run at most two
applications concurrently

o 500MB of available hard-disk space for all applications

o Color Monitor with 256-color (8-bit) or greater video card

o 800x600 or greater monitor resolution

o CD-ROM drive

Mac:

o PowerPC®-based Macintosh® computer

o Mac OS software version 9.0.4

o 64 MB of RAM to run one application at a time, 128MB of RAM to run at most two
applications concurrently (with virtual memory on)

o 500MB of available hard-disk space

o 500MB of available hard-disk space for all applications

o Color monitor with 256-color (8-bit) or greater video card

o Monitor resolution of 800x600 or greater

o CD-ROM drive

Minimum Software Requirements:

Internet Explorer 5+ or Netscape Navigator 4.7+
Macromedia Flash 5+

Adobe Acrobat Reader 3+

Windows Media Player 7.1 or higher
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Course Objectives:
Upon completion of this course, students will have an understanding of:

Web site architecture, work flow and production processes
Principles of graphic and content creation for online media

Fundamental online graphic design principles including appropriate interactivity,
content sensitive navigation schemes and user interface criteria

Task-appropriate software tool selection

Distinctive attributes of the Web as a unique medium
Web animation techniques

Web site accessibility

Web site implementation and hosting

Media skills necessary to become a web designer, either as an employee or
freelance designer

The course does not cover essential information about:

Advanced design skills.

Web site back end technologies and hardware issues.

Database-driven web sites.

Video and audio media creation.

Programming techniques.

E-commerce.

Large-scale web site development and deployment.

3-D design.

Business management.

Advanced interactive elements such as discussion forums, chat rooms, etc.
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Legend:

CIB = Classroom in a Book
PS = Photoshop

GL = GolLive

LM = LiveMotion

PR = Premiere

IL = lllustrator



Course Outline

1. FOUNDATIONS OF WEBSITE CREATION

OVERVIEW
OBJECTIVES
1.1 COURSE OVERVIEW
1.1.1 What to expect
1.2 INTRODUCTION TO THE INTERNET
1.2.1 History of the Internet
1.2.2 The World Wide Web
1.2.3 Conceptual Model of the Web
1.2.4 Worldwide Web Organizations
1.3 INTERNET CONNECTION
1.3.1 Connection Speed
1.3.2 ISP
1.3.3 Dialup
1.3.4 High-Speed Internet Access
1.4 INTERNET TECHNOLOGIES AND SERVICES
1.4.1 Client/ Server Model
1.4.2 Protocol
1.4.3 TCP/IP
1.44 HTTP
1.4.5 URL
146 FTP
1.4.7 Telnet
1.4.8 SMTP, POP3 and IMAP
1.5 BROWSERS
1.5.1 What is a Browser?
1.5.2 Development of Browsers
1.5.3 Netscape Navigator
1.5.4 Internet Explorer
1.5.5 Future Browser Capabilities
1.6 BROWSER FUNCTIONS
1.6.1 What is HTML?
1.6.2 HTML Infrastructure
1.6.3 Standards vs. Conventions
1.6.4 Source Code View
1.6.5 Internet Search
1.6.6 Bookmarks/Favorites
1.6.7 Media Support
1.6.8 Other Functions
Activity 1.6.8 Non-Linearity, Interactivity, Layout and Design
1.7 INTERNET SERVICES AND APPLICATIONS
1.7.1 E-Mail
1.7.2 FTP Programs
1.7.3 Instant Messengers
1.8 PLUG-INS
1.8.1 Plug-In
1.8.2 Adobe Acrobat Reader



1.8.3 Apple QuickTime

1.8.4 RealNetworks RealPlayer

1.8.5 Macromedia Flash Player

1.8.6 SVG Plug-in
SUMMARY

2. WEB PAGE ELEMENTS

OVERVIEW
OBJECTIVES
2.1 OVERVIEW OF WEB PAGE ELEMENTS
2.1.1 HTML and Text
2.1.2 Color
2.1.3 Images
2.1.4 Multimedia Elements
2.1.5 Interactive Elements
2.2 HTML BASICS
2.2.1 History and W3C
2.2.2 HTML and HTML Flavors
2.2.3 Hierarchies
2.2.4 Structure
2.2.5 Structure: the HTML shell
2.2.6 Style in HTML
2.2.7 Elements, Tags, and Attributes
Activity 2.2.7 Distinguishing Elements, Tags, and Attributes
2.2.8 Attributes
2.2.9 Nested HTML Tags
2.2.10 Image Tag
2.2.11 Anchor Tag
2.2.12 Table Tag
2.2.13 List Tag
2.2.14 Frames and the Frameset
2.2.15 Deprecated Tags
Lab 2.2.15: Creating an HTML Page by Hand
2.3 XHTML
2.3.1 XHTML vs. HTML
2.3.2 Document Type Definitions
2.3.3 Converting HTML to XHTML
2.4 COLOR FORMATS
2.4.1 Subtractive Color
2.4.2 Additive Synthesis
2.4.3 Computer Delivery of Color
2.4.4 Color Spaces
2.4.5 Hue, Saturation, Brightness (HSB) Color Model
2.4.6 Color Value
2.4.7 Hexadecimal Colors
2.4.8 Web Safe Colors
2.4.9 Gamma
2.4.10 Color depth options
2.5 IMAGE FORMATS
2.5.1 Vector Graphics



2.5.2 Bitmap Images

2.5.3 Compression and Algorithms
Activity 2.5.3 Compression and Algorithms

2.5.4 Graphic Interchange Format (GIF)

2.5.5 Joint Photographic Experts Group (JPEG)

2.5.6 Portable Network Graphic (PNG) and Scalable Vector Graphic (SVG)
Activity 2.5.6 Portable Network Graphic (PNG) and Scalable Vector
Graphic (SVG)

2.5.7 Other Image Formats

2.5.8 Techniques for Creating Appropriate File Formats in Graphics

Applications

2.5.9 Creating Images with Flat Colors and Transparent Backgrounds

2.5.10 Creating Photo Realistic Images

2.5.11 Creating GIF Animations

2.5.12 Creating PNG-8 Files

2.5.13 Creating PNG-24 Files

2.6 MULTIMEDIA FORMATS

2.6.1 Analog vs. Digital

2.6.2 Digital Animation

2.6.3 Shockwave Flash (SWF)

2.6.4 Digital Video

2.6.5 Video Formats

2.6.6 Digital Audio

2.6.7 Audio Formats

2.6.8 Streaming Media

2.6.9 Streaming Types

2.7 INTERACTIVE ELEMENTS

2.7.1 HTML Forms

2.7.2 Form Elements and Attributes

2.7.3 Form Controls

2.7.4 Client Side Scripting

2.7.5 Server Side Scripting

2.7.6 Java Applets

2.7.7 Java and JavaScript: Understanding the Difference

SUMMARY

3. PRODUCTION TOOLS

OVERVIEW

OBJECTIVES

3.1 HTML APPROACHES
3.1.1 Overview
3.1.2 Hand Coding
3.1.3 HTML Editors and Utilities

3.2 HTML AND INTERACTIVE EDITORS
3.2.1 Simple HTML Editing Environments
3.2.2 HTML Conversion Utilities
3.2.3 What-You-See-Is-What-You-Get (WYSIWYG) Editors
3.2.4 Common Features of HTML Editors
3.2.5 Adobe GolLive
3.2.6 Microsoft FrontPage



3.2.7 Macromedia Dreamweaver

3.2.8 Other WYSIWGs

3.2.9 Creating Templates for Speed and Accuracy
Video 3.2.9: Getting to know the Work Area (GoLive, ... min, ...
Lab 3.2.9a: Exploring an HTML Editor
Lab 3.2.9b: Working with Text and Tables
Lab 3.2.9c: Creating Links

3.3 GRAPHIC APPLICATIONS

3.3.1 Overview

3.3.2 Common Features of Bitmap Graphic Applications

3.3.3 Adobe Photoshop

Video 3.3.3: Getting to know the Work Area (Photoshop, ... min, ...

Lab 3.3.3a: Exploring a Bitmap Graphic Application
Lab 3.3.3b: Working with Selection Tools
Lab 3.3.3c: Introduction to Layers
3.3.4 Macromedia Fireworks
3.3.5 Corel Photo Paint
3.3.6 Common Features of Vector Graphic Applications
3.3.7 Adobe lllustrator

Video 3.3.7: Getting to know the Work Area (lllustrator, ... min, ...

Lab 3.3.7a: Exploring a Vector Graphic Application
Lab3.3.7b: Drawing with a Pen Tool

3.3.8 Macromedia Freehand

3.3.9 CorelDraw
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3.4 TECHNIQUES AND TOOLS FOR BASIC BITMAP GRAPHIC EDITING

3.4.1 Layers
3.4.2 Masks
3.4.3 Channels
3.4.4 Paths
3.4.5 Gradients
3.5 MULTIMEDIA APPLICATIONS
3.5.1 Overview — Multimedia
3.5.2 Common Features of Animation Applications
3.5.3 Adobe LiveMotion

Video 3.5.3: Getting to know the Work Area (LiveMotion, ... min, ...

Lab 3.5.3a: Exploring a Multimedia Application
Lab 3.5.3b: Animating Basics
3.5.4 Macromedia Flash
3.5.5 Common Features of Audio/ Video Applications
3.5.6 Adobe Premiere

Video 3.5.6a: Getting to know the Work Area (Premiere, ... min, ...

Video 3.5.6b: Encoding (Premiere, ... min, ... KB)
Lab 3.5.6a: Exploring a Video Editing Application
Lab 3.5.6b: Basic Video Editing

3.5.7 Apple Final Cut Pro

3.5.8 Apple QuickTime

3.5.9 RealProducer

3.5.10 Windows Media

SUMMARY
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4. PRE-PRODUCTION PROCESS

OVERVIEW
OBJECTIVES
4.1 GETTING THE PROJECT
4.1.1 Working with the Client
4.1.2 Main Client Contact Identification
4.1.3 Initial Meeting
4.1.4 Brainstorming Session
4.1.5 Audience Definition
4.1.6 Scope Definition
4.1.7 Competition Survey
4.1.8 Available Time and Budget
4.1.9 Time and Budget Example
4.1.10 Proposal Development
4.1.11 Contract Negotiation
4.2 PRODUCTION ROLES
4.2.1 Overview
4.2.2 Production Roles — Media Development
4.2.3 Production Roles — Technical Development
4.2.4 Production Roles — Miscellaneous
4.2.5 Team Structure
4.3 PLANNING THE WEBSITE
4.3.1 Content and Media Assets
4.3.2 Stakeholder Interviews
4.3.3 Information Architecture
4.3.4 Common Information Architecture Mistakes
4.3.5 Site Flowchart
4.3.6 Content Update Plan
4.3.7 Requirements Document
4.3.8 Time Line Development
4.4 FILE MANAGEMENT
4.4 .1 File Management Process
4.4.2 Organizing Files
4.4.3 Prioritizing Files
4.4 .4 Directory Structures
4.4.5 Paths and Links
4.4.6 Creation of Absolute Links
4.4.7 Creation of Relative Links
Activity 4.4.7 Checking Your Familiarity with Links
4.5 BACKUP AND CONVERSION
4.5.1 Backup Process
4.5.2 Media Assets Conversion
4.5.3 File Naming Conventions
4.6 BASIC PROJECT MANAGEMENT CONCEPTS
4.6.1 Project Management Overview
4.6.2 Key Terms and Definitions
4.6.3 Scheduling Tools and Project Management
4.7 PRODUCTION PHASES
4.7.1 Pre-Production Phase



4.7.2 A Look Ahead: The Production Phase
4.7.3 A Look Ahead: The Post-Production Phase
SUMMARY

5. Layout and Design

OVERVIEW
OBJECTIVES
5.1 THE WEB AS A MEDIUM
5.1.1 Potential impact on a Culture
5.1.2 The Web vs. Print vs. TV
5.1.3 Interactivity
5.1.4 Hypertext
5.1.5 Readability
5.1.6 Content Currency and Availability
5.2 WEB DESIGN PRINCIPLES
5.2.1 Overview
5.2.2 Terms for Elements of Design
5.2.3 Clarity
5.2.4 Consistency and Unity
5.2.5 Contrast
5.2.6 Simplicity
5.2.7 Structure
5.2.8 Emphasis
5.3 WEB DESIGN ISSUES
5.3.1 The Web vs. Print Media
5.3.2 Browser Display Inconsistencies
5.3.3 Monitor Display Inconsistencies
5.3.4 Resolution and Color
5.3.5 Color on the Web
Activity 5.3.5 Color on the Web
5.3.6 Background Graphics and Colors
5.3.7 Frames Considerations
5.3.8 Content Surfacing
5.3.9 Typography and Text Layout
5.3.10 Font Limitations
5.3.11 Font Selection and Size
5.3.12 Type Style Conventions
5.3.13 Alignment and Line Breaks
5.3.14 File Sizes and Download Time
5.3.15 Accommodating Advertising
5.4 STYLE SHEETS AND CSS
5.4.1 Overview
5.4.2 Style Sheets
5.4.3 CSS Overview
5.4.4 CSS Syntax
5.4.5 Use of CSS
5.4.6 Background Properties in CSS
5.4.7 Text Properties in CSS
5.4.8 Font Properties in CSS
5.4.9 Border Properties in CSS



5.4.10 Margin Properties in CSS
5.4.11 Padding Properties in CSS
5.4.12 List Properties in CSS
5.4.13 Dimension Properties in CSS
5.4.14 Classification Properties in CSS
5.4.15 Positioning Properties in CSS
Lab 5.4.15: Using Cascading Style Sheets (GoLive)
5.5 OTHER DESIGN ISSUES
5.5.1 Hooking the Audience
5.5.2 The Home Page
5.5.3 Stickiness
SUMMARY

6. User Interface Design

OVERVIEW
OBJECTIVES
6.1 USER INTERFACE DEFINITION
6.1.1 Relationship between User Interface, Usability, and Navigation
6.2. INTERFACE DESIGN BASICS
6.2.1 Design Principles Review
6.2.2 Interface Elements
6.2.3 Color Scheme Set Up
6.2.4 Typefaces
6.2.5 Site Branding
6.2.6 Metaphors
6.2.7 Navigation Scheme
6.2.8 Page Layouts and Storyboards
6.2.9 Client’s Style Guide
6.2.10 Prototype Creation
6.2.11 Home Page
6.3 INTERFACE USABILITY
6.3.1 Importance of Usability
6.3.2 Best Practices
6.3.3 File Size
6.3.4 Legibility
6.3.5 Readability and Browsability
6.3.6 Help
6.4 NAVIGATION DESIGN BASICS
6.4.1 Navigation Types
6.4.2 Navigational Techniques
6.4.3 Text Links
6.4.4 Image Links, Maps, and Tables
6.4.5 Search Navigation
6.4.6 Frames Navigation
6.4.7 Other Navigation Types
6.4.8 Creating Navigating Elements



Video 6.4.8a: Exporting as JPG (Photoshop, ... min, ... KB)
Video 6.4.8b: Exporting as GIF (Photoshop, ... min, ... KB)
Lab 6.4.8a: Creating Web Graphics Using Slices and Rollovers
Lab 6.4.8b: Optimizing Images for the Web
6.5 NAVIGATION USABILITY
6.5.1 Importance of Effective Navigation
6.5.2 Proper Hierarchy
6.5.3 Best Practices
6.5.4 URL
6.5.5 Intuitiveness
6.5.6 Making Hypertext Text Links Usable
6.5.7 Breadcrumb Trail
Lab 6.5.7: Creating Web Page Layout with Navigation
SUMMARY

7. Accessibility and Internationalization

OVERVIEW
OBJECTIVES
7.1 ACCESSIBILITY
7.1.1 Introduction to Accessibility
7.1.2 Accessibility Guidelines
7.1.3 Visual Disabilities
7.1.4 Auditory Disabilities
7.1.5 Motor Disabilities
7.1.6 Cognitive Disabilities
7.1.7 Speech Disabilities
7.1.8 Accessibility in HTML 4.01
7.1.9 Assistive Technology
7.1.10 Validation and Review
7.1.11 Legal Issues
7.1.12 Case Study: HTML and Access: An Interview with David Oberhart
7.1.13 Resources
7.1.14 Practical Accessibility Solutions
7.2 LOCALIZATION AND TRANSLATION
7.2.1 Internationalization
7.2.2 Unicode and Language Attributes
7.2.3 Designing for Localization
7.2.4 Design Considerations
7.2.5 Color Symbolism
7.2.6 Web-Specific Issues
7.2.7 Formatting Issues
7.2.8 More Formatting Issues
7.2.9 Text in Images
7.2.10 Writing Guidelines
7.2.11 Clarifying Your Writing
7.2.12 Avoiding Ambiguity
7.2.13 Focusing on Writing Style
7.2.14 Ensuring Audience Relevance
7.2.15 Other Issues



SUMMARY

8. Media Creation

MEDIA CREATION
OVERVIEW
OBJECTIVES
8.1 WEB WRITING
8.1.1 Web vs. Print
8.1.2 Content Voice
8.1.3 Writing Tips
8.1.4 Relevance and Accuracy
8.1.5 Timeliness
8.1.6 Originality
8.1.7 Copyright on the Web
8.1.8 Scanned Text
8.1.9 Typography
8.1.10 Proof Reading
8.2 Image Creation
8.2.1 Overview
8.2.2 Scanners
8.2.3 Scanned Images
8.2.4 Digital Cameras
8.2.5 Image Libraries
8.2.6 Generating and Preparing Images
Lab 8.2.6a: Painting and Editing Images
Lab 8.2.6b: Creating Basic Shapes
Lab 8.2.6¢: Using Fills and Strokes
Lab 8.2.6d: Transforming Objects
8.3 IMAGE MANIPULATION
8.3.1 Overview
8.3.2 Calibrate your Monitor
8.3.3 Optimizing Images
8.3.4 Optimizing Images: De-skewing
8.3.5 Optimizing Images: Removing Noise
8.3.6 Optimizing Images: Brightness and Contrast
8.3.7 Optimizing Images: Levels
8.3.8 Optimizing Images: Focus Adjustment
8.3.9 Image Editing
8.3.10 Cropping, Rotating, and Resizing
8.3.11 Manipulating Color
8.3.12 Saving Images
Lab 8.3.12a: Working with Masks and Channels
Lab 8.3.12b: Vector Shapes and Clipping Paths
Lab 8.3.12c: Retouching Photos
8.4 ANIMATION
8.4.1 Overview
8.4.2 Reducing Download Time
8.4.3 Animation Options
Lab 8.4.3: Creating Animations with DHMTL



8.5 ANIMATED GIF
8.5.1 Overview
8.5.2 Using GIFs
Lab 8.5.2: Creating Animated GIFs
8.6 SWF ANIMATION
8.6.1 Overview

Video 8.6.1: Exporting as FLA (LiveMotion, ...

Lab 8.6.1a: Drawing Basic Shapes
Lab 8.6.1b: Creating Basic Animations
Lab 8.6.1c: Exporting Optimized Files
8.7 DIGITAL AUDIO AND VIDEO

8.7.1 Digital Audio Overview

8.7.2 Digital Audio Streaming

8.7.3 Digital Audio Recording

8.7.4 Digital Audio Editing

8.7.5 Digital Audio Embedding

8.7.6 Digital Video Overview

8.7.7 Digital Video Streaming

8.7.8 Multicasting

8.7.9 “Live” Video via Web Cams

8.7.10 Digital Video Capturing

8.7.11 Capturing Hardware

8.7.12 Digital Video Editing

8.7.13 Digital Video Compression

8.7.14 Digital Video Embedding
Lab 8.7.14a: Adding Transitions
Lab 8.7.14b: Creating a Title

SUMMARY

9. Interactivity

INTERACTIVITY
Table of Contents
OVERVIEW
OBJECTIVES
9.1 APPROPRIATE INTERACTIVITY
9.1.1 Animation and Interactivity
9.1.2 Usage of Interactivity
9.1.3 Download Time vs. Effect
9.2 INTERACTIVE ELEMENTS
9.2.1 Overview
9.2.2 Interactive Navigation
Lab 9.2.2a: Creating Rollovers
Lab 9.2.2b: Working with Frames
9.3 INTERACTIVE MULTIMEDIA
9.3.1 Interactive Animations
9.3.2 Virtual Reality
9.3.3 Other Multimedia
9.3.4 Interactive Advertisements
Lab 9.3.4a: Creating Rollovers

min, ...
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Lab 9.3.4b: Animating Masks
9.4 PROGRAMMED INTERACTIVITY
9.4.1 HTML Forms
9.4.2 HTML Mailto Tag
9.4.3 Interactivity with JavaScript
9.4 .4 Interactivity with Java Applets

Lab 9.4.4: Creating and Using Forms

9.5 DATABASE-DRIVEN INTERACTIVITY
9.5.1 Databases
9.5.2 Static vs. Dynamic Websites
9.5.3 Personalized Websites
9.5.4 E-commerce
9.5.5 Security

9.6 User-to-User Interactivity
9.6.1 Forums
9.6.2 Chat
9.6.3 Video Conferencing
9.6.4 Other Types

SUMMARY

10. Testing and Optimization

OVERVIEW
OBJECTIVES
10.1 SITE CLEAN-UP AND TESTING
10.1.1 Site Wide Consistency Check
10.1.2 Browsers and Platforms
10.1.3 Color and Monitors
10.1.4 Media
10.1.5 Interactive Elements
10.2 ERROR CHECKING
10.2.1 Text
10.2.2 Media Text
10.2.3 HTML Code
10.2.4 Code Validators
10.3 SPEED OPTIMIZATION
10.3.1 Overview
10.3.2 Image File Size
10.3.3 Image File Format
10.3.4 Smaller Color Palette
10.3.5 Load a Interlaced Image
10.3.6 Cache Images
10.3.7 Reduce HTML Code
10.3.8 The lllusion of Speed
10.4 WEB SITE MANAGEMENT
10.4.1 Managing Links
10.4.2 Manual Management
10.4.3 Link Management Programs
Lab 10.4.3: Managing Web Sites
10.5 WEB SITE MAINTENANCE



10.5.1 Site Freshness
10.5.2 Content Dating
10.5.3 Designing for Change
10.5.4 Contracting for Change
10.5.5 Competitor Site Monitoring
10.5.6 Stickiness Growth
10.6 USABILITY TESTING
10.6.1 Overview
10.6.2 Test a Few People, Often
10.6.3 Recruiting for Usability Tests
10.6.4 Recruiting Tips
10.6.5 Testing Environment
10.6.6 Test at Different Stages
10.6.7 Test Types
10.6.8 How to Facilitate a Usability Test
10.6.9 Low Level vs. High Level Testing
SUMMARY

11. Implementation and Hosting

OVERVIEW
OBJECTIVES
11.1 CLIENT SIGN-OFF
11.1.1 Review Outcomes against Deliverables
11.2 LEGAL REVIEW
11.2.1 Privacy Statement Creation
11.2.2 Cookies
11.2.3 Security
11.2.4 Copyright Ownership Establishment
11.2.5 Trademarks, Copyrights, and Patents
11.3 ISP REQUIREMENTS
11.3.1 ISP Requirements ldentification
11.3.2 Web Server Overview
11.3.3 Housing the Server
11.3.4 The Hosting Service
11.4 DOMAIN NAME REGISTRATION
11.4.1 Understanding Domain Names
11.4.2 The Need for a Domain Name
11.4.3 The Registration Process
11.5 FILE PUBLISHING TO THE WEB
11.5.1 Transferring Files via FTP
11.5.2 Transferring Files via WYSIWYG HTML Editors

Video 11.5.2: Publishing to the web (GoLive, ... min, ...

11.5.3 Testing Files Live
11.6 SITE ADVERTISING
11.6.1 Site Marketing
11.6.2 Search Engines Overview
11.6.3 Search Engine Listing

KB)



11.6.4 Site Submission to a Search Engine
11.6.5 Search Engine Ranking
11.6.6 Submission Follow-up
11.7 BANNER ADVERTISING
11.7.1 Overview
11.7.2 Rates
11.7.3 Common Banner Design Guidelines
11.7.4 Banner Placement
11.8 OTHER MARKETING TECHNIQUES
11.8.1 E-mail Marketing
11.8.2 Newsgroups
11.8.3 Link Exchanges
11.8.4 Web Rings
11.8.5 Offline Marketing Strategies
11.8.6 Print
11.8.7 Co-branding
SUMMARY

Appendices:

HTML Reference

CSS Reference

Web Design Resources
Web User Profile

Best Practices

CWDSA Certification
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